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A: Bank of Thailand, Bloomberg
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iu1: UOB analysis
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Centre Of Excellence Business Insights & Analytics
chen.mianying@UOBgroup.com peh.yingjie@UOBgroup.com
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United Overseas Bank Limited
Company Registration No.: 1935000267
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80 Raffles Place
UOB Plaza
Singapore 048624
Tel: (65) 6221 2121
Fax: (65) 6534 2334
www.UOBgroup.com
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